I n s ll c Balletin

A Peer-reviewed
Quarterly Journal

® Marketing of Library and Information Products and
Services (LIPS)

® Dissemination of Agricultural Information in Rural
Meghalaya

e Library Anxiety among Postgraduate Students

o Dataverse in Research Data Management Services

e Bibliographic Data in BIBFRAME Model for Search
Engines

® Library @ Users’ Doorstep

Vol. 68 No. 3 September 2023

CODEN IASLA 9
ISSN 0018-8441




/ TASLIC Bulletin

A Peer-Reviewed Quarterly Journal

of Indian Association of Special Libraries and Information Centres

IASLIC Bulletin Advisory Board 2023

A R D Prasad Krishnapada Majumder

Former Professor, DRTC, Former Prabir Raychoudhury Chair
Indian Statistical Institute, Bangaluru Professor, Jadavpur University, Kolkata
Amitabha Chatterjee M P Satija

Former Professor, DLISc, Former Professor, DLISc,

Jadavpur University, Kolkata Guru Nanak Dev University, Amritsar
Arjun Dasgupta Narendra Lahkar

Former Professor, DLISc, Former Professor, DLISc,

University of Calcutta, Kolkata Gauhati University, Guwahati

B Ramesh Babu Pradeepa Wijetunge

Former Professor, DLISc, Librarian, University of Colombo, and
University of Madras, Chennai Co-ordinator - Consortium of Sri Lankan

Academic Libraries (CONSAL), Sri Lanka
C R Karisiddappa

Former Professor, DLISc, PR GO_Swami
Karnataka University, Dharwad Former Director, NASSDOC,
Indian Council of Social Science Research
Claudio Gnoli (ICSSR), New Delhi
Librarian,
University of Pavia, Pavia, Italy R K Chadha

Former Additional Secretary,
Parliament of India;

Humayoon Kabir Jaipur, Rajasthan

University of Kerala,
Thiruvananthapuram

Ratna Bandyopadhyay
Former Professor, DLISc,

JN Sat.pat_hi University of Calcutta, West Bengal
Former Librarian,
National Institute of Homeopathy, Kolkata .
patny S B Banerjee
: Former Deputy Manager (Information)
Julia M Gelfand Hindustan Paper Corporation Ltd.

Applied Sciences Engineering Kolkata

Librarian, University of California, Irvine,
California, USA

N




TASLIC Bulletin. 68, 3; 2023, September, p131-41

Marketing of Library and Information Products and Services :
Conducements and Cogencis — Quests and Traces for Development

Milan Kumar Sarkar and Subhendu Kar

Abstract

Purpose: The purpose of this paper is to discuss the principles, objectives and significance of marketing
management and its implementation in library and information units, the imperative need. The present
study aims to explain the meaning and definition of marketing of library and information services. It
highlights the marketing strategies, tools and techniques for attaining the highest degree of user
satisfaction. This paper seeks to explore the major challenges and barriers to this regard. It attempts to
suggest a conceptual framework that is suitable for better marketing of Library and Information
products & services (LIPS) especially in the digital environment and the past changing economy.

Methodology: This study is based on literature review and the unfolded aspects of the existing concepts
of LIS marketing, adding some new concepts with a suggested model of strategy.

Findings: Effective marketing management is a decisive factor for enrichment of the services by
adopting marketing, overcoming the awes and woos.

Originality: It is an attempt to bring to help a new discourses for LIS marketing which may help the
library professionals to understand and adopt marketing strategies to promote LIS products & services
in a dynamic digital environment.

Keywords: Library and information service; Marketing management; Library Product and Service,
Tool and Technique of LIS Marketing,; Customer Relationship Management
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Dissemination of Agricultural Information : Role of Public Libraries in
Rural Meghalaya, North-East India

Deity Kharakor®, Chanlang Ki Bareh” and Bandon Lyttan°
Abstract

Purpose: Public libraries in rural areas are established to serve communities. Surprisingly, mostly
rural people do not seek agricultural information from public libraries. Therefore, it is imperative to
assess their information needs and seeking pattern, to understand their views towards public libraries’
status, and to recommend extension services to attract rural people.

Methodology: The sample population for this study consists of 241 respondents out of 300
questionnaires distributed. Three districts, namely East Khasi Hills, West Khasi Hills and the Ri Bhoi,
are chosen as a representative sample following a stratified random sampling technique to represent
the whole population in Meghalaya, India. The survey data are analysed using Statistical Package for
SPSS.

Findings: Most respondents have conveyed that libraries do not impart or conduct agriculture
extension programmes in their respective districts. Majority of the respondents seek information on
agricultural activities such as how to cultivate a better crop, how to get better see and how to get
government assistance etc. from sources like ‘Parents’, ‘Headman’ and ‘Friends’ but not from public
libraries.

Originality: This study contributes to the existing body of knowledge on agricultural information.
Public libraries in India must take initiatives towards agriculture literacy programmes. The findings
will be of practical use to policymakers and public libraries. The recommendations will aid
stakeholders like the government's department or libraries to plan for extensive information literacy
programmes.

Keywords: Agricultural information; Agriculture information need,; Agriculture information-seeking
pattern; Public library
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